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ABSTRACT

In an effort to support the Saudi Arabian government’s efforts to strengthen
the family unit and economy, this study examines the entrepreneurial potential of
female Saudi Arabian Family and Consumer Sciences students and Saudi Arabian
women entrepreneurs. Saudi Arabia is a country where the Islamic religion and its
values are interwoven into every aspect of society, with family as the basic social
institution. Traditionally, male family members made decisions including those
regarding the careers of female family members. Using a phenomenological approach,
the researcher interviewed 33 Saudi Arabian female undergraduate students and nine
businesswomen to learn more about influences and perceptions affecting the
realization of their entrepreneurial potential. The study has five chapters.

aliiual)
Abstract

ProQuest-CSA, LLC (TX 6-754-425)

ProQuest-CSA, LLC (TX 6-754-425)

)
Publisher

Robert Bosselman, Co-Major Professor
Linda Niehm, Co-Major Professor

Robert Bosselman, Co-Major Professor
Linda Niehm, Co-Major Professor

< pdeal)

Supervisor

.

HOM.025.02.F005 :z3 saill 48 ,

ol 5388 Ay M1

Al g g
Thesis Type

g.am\ S| K —-) Y
2wl A ada

J

il se ) daals :L8
Cable: iameatabdulaziz

21551 32 42807 w02
P.O. Box 42807 Jeddah 21551

(02)6952006 :sé
Fax: (02)6952006

6952960R
6952960



Kingdom of Saudi Arabia

Ty gnadl g ol L)

.

Ministry of Higher Education (Aladl ﬁu\ 3
KING ABDULAZIZ UNIVERSITY =Y )_‘)9_" T Jainy| ‘;mb_
Home E ic Dept. 10 usd . .. "
ome Kconomic Dep w ;, a“| gi).yd! d ‘
WEB SITE
1434 AR )
2012 s | Publisher Year
Gladall e
No. of Pages
S Jaall leale o jlaiall (adail) Al<a) cleale (ol due ) lgade (o jlaial) AR 3oL
R I I W E R LN P S I PRER R
Keywords: perceived self-efficacy, perceived desireability, perceived fesibility, E Keywords
propensity to act, entrepreneurial potential, Islamic values.
g
Robert Bosselman, Co-Major Professor 8 Ll G sl
Linda Niehm, Co-Major Professor o Js bl
Dr. Sara Marcketti E 0-supervisor
Dr. Mack Shelley
Dr. Betty Chamness Trost
JLI’.\AL} il Jlal I
LSt Caaldl ad
Amal Abdulkader Basaffar E
&l &aly iy @l O Caly Caldl g ¢
o) 4 5iSa siale (J Laalad) 45 4l
abasaffar@kau.edu.sa A & )
3 4l .~ 7886
2 G9dia [
LXEN AJ) gie
E
e ) £ 3 At plapl) Gialy (e ST g2 e
d -
L5 Gaald) and
E
d e dalh (I iy Gl O <l 3 Caldl g o
s (0 el O Apalad) 45 pall
A L)
<
) gic
HOM.025.02.F005 :z3sail a8
g.a.um S| K —-) Y
22 hada
21551 b2 42807 .c.0e o e dlal dada W (02)6952006 :0Se 6952960
P.O. Box 42807 Jeddah 21551  Cable: iameatabdulaziz ~ Fax: (02)6952006 6952960




